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W e l c o m e

You've written the book, now to tell your followers. 

It's easy to become overwhelmed in this world of non-stop
noise on social networks. We know it's important to contact
the folks in your digital community to help keep them in
the loop with the latest happenings. 

For many people, posting regularly online doesn't come
naturally. That's okay! 

You don't have to be a social media maven. But, if you want
to build up and maintain your social media network, this
guide can help you find a path that works best for you. 

G o a l s

Choose your platforms
Create a posting cadence
Come up with content ideas
Understand and gain followers
Show you the tools you can use to generate social
media-ready content 

In this guide, you'll find a simple social media strategy to
help you engage with your followers. 

This guide will help you:

Ready? You've got this!
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C H O O S I N G  Y O U R  P L A T F O R M .

Social media is overwhelming and loud and always
hungry for new content. And, it's a beast to feed. 

If you're not careful with your energy, you can burn out
trying to do everything.

There's a reason it's someone's full-time job to manage
social media accounts. Often, they are managing just
one platform! 

You are a busy author. You do not have time to be a
social media manager too. 

That's why we recommend choosing no more than
three social media platforms. And, three is a lot. 

Before we get too deep into the choosing process, here
is a list of social media platforms that the content
they're optimized to host. 

Facebook • Twitter • Instagram • TikTok • YouTube •
Pinterest • Snapchat • Reddit • LinkedIn
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Facebook: short and long-form text, photos,
micro-video/posts (stories), short-form video,
long-form video
Instagram: photo, micro-video/posts (stories),
short-form video, long-form video
LinkedIn: professional community focused
mostly on corporate, academic, NGO, and
government work environments and
professionals 
Pinterest: Image-based posts to drive people
to your books and your author website
Reddit: Online forum, anonymous discussions,
posts are upvoted and downvoted
Snapchat: short videos, live video chatting,
messaging
TikTok: short-form video 
Twitter: Short text posts
YouTube: long-form video
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P L A T F O R M S
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As you can see, there are plenty
of options!



Start by choosing a platform that makes sense for your book. For
example, if you're writing dragon fiction, LinkedIn won't be a
great fit. But, if you've written a non-fiction book or a self-help
book targeting professionals, LinkedIn may be your best option. 

Next, pick a platform you like to use. If you loathe Twitter, don't
go on Twitter. If Facebook makes you angry, don't post on
Facebook. Pick a platform you enjoy using AND one where you
would enjoy creating content. 

If you enjoy watching TikTok and YouTube videos, but you don't
want to film yourself. Do not go with a video-heavy platform. 

Two platforms are more user friendly, community building-
focused, and work together better than others: Facebook and
Instagram. 

Facebook and Instagram are excellent for creating a community
and are seamlessly integrated. Meaning you can post from one
platform to the other with a push of a button. So, content
created for one platform can be used on two platforms helping to
broaden your reach. They also have built-in tools scheduling
tools (more on that later). 

We cannot tell you which platform to pick. You know your
temperament and your book, so you will know the best fit for
you. 

If you're feeling overwhelmed, start with one platform. You can
always add more later if you feel so inclined.  

Trust yourself. You've already written a book. You can handle
social media too! 
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C R E A T E  A  P O S T I N G  S C H E D U L E .  

As we covered, you don't have to post numerous times a
day on every single platform. Pick one or three platforms
that work best for you and go from there. 

Try your best to keep a routine, so people know when to
expect your posts. 

Depending on how much time you have available, choose
one or more days a week to post content. You don't have to
post every single day to have an impact. 

Weekly posts will still help you gain and maintain
followers. It's not about having a vast network. It's about
having an engaged network (more on that later). 

Now, just as it's essential to sit down and write your book,
it's necessary to schedule a time to create social media
posts and content. We recommend doing this weekly or
monthly. 

Consistency is key. Keeping in touch with your followers
helps to build your relationship with your digital community. 
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Creating a spreadsheet is one way to clearly lay
out your content for the week or month and easily
see your content holistically. This allows you to
avoid posting the same type of content two days
or weeks in a row. 

Once you've created your posts, you can easily
schedule them to go out on a specific day and
time using a social media scheduling tool. 

A scheduling tool allows you to set it and forget it,
so to speak.

Facebook provides free business tools to pages. At
no cost, you can schedule posts to Facebook and
Instagram simultaneously. 

Hootsuite allows for limited scheduling to Twitter
and other social networks at no cost to you. 

Premium Canva accounts allow for scheduling
content to social networks also. 

There are many tools available. Pick one that
works for you. 
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C R E A T I N G  C O N T E N T .  

Content creation can feel overwhelming, but it can be fun if
you don't overthink it. 

The pandemic did something interesting to social media. It
completely changed many people's value system. They no
longer want to see perfectly curated pages with overly
manicured people. They want authenticity. 

Your audience wants to see you living life and sharing content
you find valuable. They don't want fake. They want real. 

So, it's up to you to figure out what you like to share. We
recommend looking at your personal social media accounts
and seeing what content you like to engage with most often. 

Then, decide what content you feel comfortable sharing. Don't
share content that makes you uncomfortable. For example,
some people are comfortable sharing their family on social
media. Others are not. It's up to you to decide your comfort
level and create boundaries that make sense for you.

Get ideas from other folks' accounts. Don't plagiarize, but if
there's a social media trend that makes sense for your author
brand, participate in it. 

Now that you've chosen a platform and decided on a
cadence, it's time to create content.
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Are there shareable pictures you can post that
helps readers engage more closely with your
book? 
Are there foods that a character in your book
would be into? Maybe, specific recipes?
Are there quotes from your book your
community would like? 
Can you find books similar to yours and create
an "if you like this book, you'll love my book"
post? 
Can you create "this or that" posts for your
character? 
Are there events, virtual and in-person, you'll
be attending? 
Where can people buy your book?
Where can people review your book?
When is your next book coming out?
Can you run a giveaway event to gain
followers? 

Here are some questions to help get you thinking
about content creation:
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G E T  C R E A T I N G
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It's important to note that not every photo can be
shared without paying for the image. You need to
pay attention to your source before sharing a
photo as your own. 

If you're looking for royalty-free photo options, we
recommend unsplash.com. Unsplash provides
photos you can use without having to worry about
violating copyright laws. 

If you want some help designing a post, we
recommend checking out Canva.com. They provide
excellent free templates and royalty-free photos
to help you get creating. 

I know it can seem overwhelming, but you can
create excellent content if you relax and have fun
with it! You've got this!
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U N D E R S T A N D  &  G A I N  F O L L O W E R S .

Building a following takes time and consistency. It's easy to
get impatient and expect thousands of followers to flock to
your account instantly. 

While it's entirely possible for people to go viral and gain a
huge audience overnight, it's more likely that your audience
will grow organically over time. 

Organic growth is what you want!

You want followers who care about your books and are excited
about your next book. 

You can buy followers to get a massive number of people on
your account, but most of those purchased followers are not
real people. They are bot accounts that add no value to your
community. 

It's more valuable to have 100 followers who buy your books,
review your books, and enrich your community than having
1,000 or 10,000 followers who don't buy your books and
provide nothing positive to your digital space. 

We recommend choosing quality over quantity. 

You've got the content now to build your following. 
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One of the easiest ways to get followers is to use hashtags
(#tags). 

Hashtags allow you to connect with people who share the
same interests. For example, if you're writing a fiction book
about dragons and you make a social media post about your
dragon book, you should use the hashtag #dragon in your post.

You can also use related hashtags to connect with a larger
audience.

So, a Tweet may look like, "         New book alert! I cannot
wait to share my latest novel: Our Love in the Time of
Dragons. It drops November 5. #dragons #fantasy #romance
theauthor.site/dragon" 

Experiment with #tags and see who you can digitally meet!

It's also important to keep in mind that followers are people.
They are just like you and me, real folks who want to make
connections. 

It's important to connect and engage with your community.
People want to hear from you. They want to connect with you.
So don't be afraid to reach out and like their post, comment on
their photos. Share in their experiences. 

We don't want you to get involved with their drama but liking
a picture or commenting on a post where they are reading your
book helps build a digital relationship. 

Big or small, an engaged and active community is what you're
trying to build. 
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H E L P F U L  T O O L S .

Canva.com: A one-stop-shop to create highly designed
social media posts of every type. This includes photos,
graphics, templates, video options, and more. 

Facebook Business Suite: Scheduling tool for Facebook and
Instagram

Google Sheet, Docs: Google Sheets and Docs provide
spreadsheets tools to allow you to write out content ideas
in batches easily

Hootsuite: Scheduling tool 

Unsplash.com: Royalty-free photos

Please note, we focused on free tools. However, many of these
tools offer premium options for an additional fee, and there
are many most tools available for purchase that we haven't
mentioned. 

We've talked about a few tools throughout this guide.
Here's a quick list of the tools we mentioned in this
guide.
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T H A N K  Y O U !

We hope this guide helps you navigate the wild world of social
media and helps you develop a social media strategy that
works for you.

We know it's a lot to take in, but we believe you can do this.
After all, you have written a whole book!

If you need more in-person help, we do offer consultation
packages. Contact us at hello@theauthorwebsite.com for next
steps.  

We couldn't do this without you. 
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